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100,000 TV Viewers.
/50,000 Web Hits.
10,000 Curious Buyers.

So what is METROSCENETV?

METROSCENETYV is more than a dynamic television show fea-
turing the hottest properties in Chicago. It is a new destination

for home buyers ...and a PR engine for realtors.

What can METROSCENETYV provide you?

Major media exposure. Your PR plan gets an adrenaline shot

when you sell a featured property. Includes the following:

|. Front page recognition on METROSCENETV.com
2. Fully produced interview with a streaming video link
3. Official METROSCENETYV “Spot Light” Press Release

The top 13 METROSCENETYV realtors?

Thirteen episodes. Thirteen featured realtors. “The MET-
ROSCENE 13 will be published monthly in Chicago Agent. It is
a list of METROSCENETV’s top performing |3 realtors
between February 12 - May 12. The final |13 will be exclusively
featured in Season 2 of METROSCENETYV. This is a self report-
ing competition based on the total number of MET-
ROSCENETV featured properties sold. Go to

metroscenetv.com/realtors for details.

Only 1 Show.

mETr OSCENETYV

Life is more than a floorplan.

SUNDAYS 10 AM FOX 32





